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Consumers have many reasons to delay
new vehicle purchases, including the
recession, lack of confidence, and a weak
stock market. TNS asked 2500 consumers
how the current economy has impacted
their new vehicle purchase decisions
(top chart).

There are two camps: Excluding those that
said they do not buy new vehicles, 43%
have not changed their purchase horizon.
But nearly half said they have delayed a
purchase by over 6 months or are opting
for a used vehicle instead. Few have
delayed for less than 6 months or are
buying sooner (to capitalize on deals).

TNS also asked respondents to identify the
most important change that would re-start
vehicle sales (left). Resolving the banking
crisis was the leading answer, which may
be tied to consumers’ inability to get credit.
Only 13% felt incentives and related
deals on vehicles would help. Respon-
dents completed the survey before the
election; its completion will do little to jump
start vehicles sales.

The results suggest distinct sets of tactics to drive sales: one recognizing consumers still in
market and the other for those now out of the market.. For the former, it is crucial to quantify and
influence consideration and shopping behavior continuously, and to address the credit challenge.
For the latter, consider tapping into revenue associated with delayed (and used vehicle) purchases,
such as from parts and service. But it is also crucial that brands remain top of mind with those
consumers when they do come back.
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