Social Communities

Social communities includes TNS' online qualitative (Incubator) and

online community toolkit. It adds value to current gualitative methods hy

giving a new perspective through virtual closeness, dynamic conversation
and creativity, and enables us to get a more well rounded, in depth understanding
of consumer hehaviour.
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clients’ offerings and understanding of
consumers’ behaviour.

Client henefits
® Richness & depth of information ® Observation & engagement for stakeholders
® lterative / evolving research design ® Greater convenience for participants
® Uninhibited participation ® Geographic coverage
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